part|. Creating the Images



Develop your vision & create new,
dynamic photos

e Choosing your subjects
e Creating the images

e Getting feedback



You are passionate about
Challenge you
Take you in the direction you want to go

Are unique or have an unusual perspective



e Research! Research!
= Consider your strengths and talents outside of photography

e Decide on medium and format
(film or digital; 35mm, medium or large )



Be willing to take risks

Do personal projects

Apply for grants and awards

Work with organizations (NGQO’s) or local groups

Take workshops



e Pick a project that you can complete in a timely
manner (less than a decade!)

e Can be as simple as a “photo a day” in your
backyard, or a series of portraits

e Think of it as a “real” assignment-take it as
seriously



National Geographic Expeditions Grant
Banff Mountain Grants Program

Blue Earth Organization

The Golden Light Awards

The Lange-Taylor Prize

The Aftermath Project



NGO’s & other Groups

Environmental organizations (from grass roots to
international)

Humanitarian organizations

Local groups that work on local issues



Research workshops you are thinking of attending, get reviews if
possible

Choose workshops that focus on subjects you are interested in, but
that might push you

Choose workshops where you shoot a project and your work is
reviewed by pros

Many workshops have scholarships available



Photojournalism and photography professors
Other photographers who work you respect
Editors from your agency

Other creative, visual friends



and don’t forget to have fun!!




Now you have a great collection of images.
What do you do?






Outdoor magazines (Outside, NG Adventure, etc)
Sports magazines (the climbing mags, ski mags, even golf!)
Travel magazines

“Lifestyle”’magazines (Men’s Journal, GQ, More, etc.)
Fitness magazines (Shape, Men’s Health, etc.)

Nature magazines (Audubon, Natural History, Orion, etc.)
Airline magazines

News and issue magazines (Mother Jones, New York Times
Magazine, and weekly mags)



How to Market Your Work?

e edit, edit, edit
« know the client

= website

e portfolio book

e promos: email and snail mail
= meetings with editors

- follow ups and updates

e contests and awards



A Few Important Decisions
e Dbuild a custom site or use a template?

e use flash or html


http://www.bethwaldphotography.com/
http://www.billhatcher.com/
http://www.kirkmastin.com/

Crucial elements

e Design should not overwhelm the photos

< Should be easy to navigate, not get lost

= Have options for those who want a quick look and for those
who want to see more images. If have series or stories,
important to have a place to show

e Needs to be easily modified or updated
< Should have a client access/web gallery area


http://www.nickcobbing.co.uk/index.html
http://www.jimherrington.com/load.html
http://www.leomaguire.com/
http://www.donaldmiralle.com/
http://www.benjaminkrain.com/
http://www.bethwaldphotography.com/home.html

not as important as in the recent past
nice to have for face to face meetings
crucial for more commercial or corporate jobs

has to be beautiful but simple

quality of printing crucial

no more plastic sleeves!

best if it can be modified

for widely divergent work, think of building several books

companies that make nice books:
- lost luggage
- pikto



Email Promos

e Great way to introduce yourself to editors & then to keep in touch
< Keep them relevant to the magazine!
e Don’tuse a promo to show all the things you can do

< Show one strong image, a series of images or a new story. All
images need to be strong

< Send email with link to the promo, don’t send photos in body of
emaill

e Be sure to include a link to your website from the promo


Presenter
Presentation Notes
Promos in general:  Very important, can get editors familiar with work.   I am terrible about promos!

Email Promos:

*Sabine looks at every one that crosses desk, if likes it, goes to website.  Often looks over them on her lunch hour. She likes seeing what a photographer is up to, where he/she is going, what they have been shooting

* Magnum, VII sending out email promos every two weeks, with updates, etc.  The competition for attention of editors is fierce.




Snail Mail Promos
= Like emall promos, all work must be really strong

= |In mailed promos, less is definitely more. Can be just one great photo

= Less photographers doing them now, so good opportunity if have strong
material

= Size important-editors like to put their favorites on the wall, large pieces hard
to store, etc.

< Simple, clean layout
= Think of packaging

e Look at PDN Website for award winning promos
- tp://www.pdngallery.com/contests/selfpromo/23/


Presenter
Presentation Notes
 Snail mail:

Editors differ on how much they look at mailed promos.  Sabine has intern look through them, only interesting ones get to her desk.

Rob Haggart likes them, thinks most editors do.  Keep them less than 8X10 (unless have big budget to do a big fancy piece) so they are easy to stor
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Harder to get because editors are so busy

Best if editor already familiar with work, via stock sales, small
assignment, great promos, etc.

Face to face meetings crucial for building working relationship
Be persistent but not an irritant. Email requests best.

This is where a book can be useful. But only if really professional
Digital presentation (on CD or laptop) also great

Research magazine, show what is relevant

Talk about your personal work, what you are passionate about
Show your personality

Don’t be discouraged, ask questions

Once established, plan on one trip to NYC a year


Presenter
Presentation Notes
Sequence:  Send promos with great work that is relevant to the magazine. Get on email stock request list, send images regularly (only if you have appropriate images).  Get some stock images published.  THEN maybe can get meeting with editor.   Andrew’s story.

Once in a while, editors will meet with photographers without any information about them because of the recommendation of a colleague or an agent

Crucial to meet if want longer assignments

send max 2 email requests for meetings, over a week apart and first one a month away from your visit

* If editor flips through book in 10 min then shows you the door, don’t be discouraged.


After a meeting, be sure to mail a thank you card (with one of your
photos of course!)

Follow up meeting with email promos as well
Follow up snail mail promos with email query (and link to site)

Don’t spam, but send email promos regularly (only if its great work!)

If you have a cool new project to show, send email promo, lightbox
or link to web gallery

Send update if traveling somewhere interesting (not the day
before leaving!)

If have new website, send link
Send emails if you have won awards, received grants, etc.



A few high profile contests:

< PDN Photography Annual

< American Photo Images of the Year
= Best of Photojournalism (NPPA)

e Communication Arts Annual

e American Photography Annual

And one in the outdoor world:

e Banff Mountain Photography Competition



One more thing...

Good organizations:

Editorial Photographers (EP)
= Travel and Outdoor Photographers Association (TOPA)

< American Society of Media Photographers (ASMP)

National Press Photographers’ Association (NPPA _
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